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Once thriving with colorful blossoms and commerce, the global floriculture industry
suffered an unprecedented disaster during the pandemic. The demand for flowers fell as
lockdowns and event cancellations occurred, resulting in huge losses for flower producers,
merchants, and retailers around the world. Nonetheless, the industry has proven remarkably
resilient, overcoming new obstacles and coming out stronger than before. This article
explores how the floriculture industry fared during the epidemic, the lessons discovered, and
the encouraging prospects for future expansion.
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Pre and Post-Pandemic Floriculture Scenario of India

2020-2021 2023-2024 2020-2021 2023-2024 2020-2021 2023-2024

Loose Flower 277.00 2070.00
17.51 272.00 17.07 -

Cut Flower 21.92 784.00
Total - - 298.92 2854.00 - -

Source: Horticultural Statistics at a Glance 2021 and Agricultural Statistics at a Glance 2023
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Survival Strategies and Industry Adaptation

The floriculture sector demonstrated remarkable adaptability. Farmers and businesses pivoted

to alternative strategies to survive the crisis:

1. Digital Transformation- The adoption of online flower sales surged as consumers turned
to e-commerce for their floral needs. Many florists established digital storefronts,
enabling direct-to-consumer sales.

5‘:;‘.

Fhomala.covp r\% fnp 7’3 Floweraura

Send Flowers Anywhere

e

O ® “oe
FloralMart

Logo of Some Popular Digital Florists in India
2. Home Gardening Boom- In urban and metro city areas, people spend more time in
gardens to beautify their balconies and garden areas resulting in increased demand for
indoor plants. The demand for ornamental and potted plants skyrocketed, offering an
alternative revenue stream to the floriculture business.

_ 7 e g -
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) .
=~ o BAGWANI nurserylive
Upjau ) NURSERY

LANDSCAPING COMPARMY

BIOTECH ™™

An IS0 9001-2008 Certified Company

Name of some online nursery platforms in India

3. Diversification- Growers diversified their product offerings by incorporating dried
flowers, floral crafts, and herbal plants to cater to shifting consumer preferences.

4. Sustainable Practices- The pandemic emphasized the need for sustainable farming
practices, leading to an increased focus on organic flower cultivation and eco-friendly
packaging.

5. Post-Harvest Management- The floriculture sector has adopted innovative post-harvest
management strategies to minimize losses and enhance sustainability. Key survival
strategies included improved cold chain logistics, advanced storage techniques, and
preservatives to extend flower shelf life. Additionally, industries have shifted towards
dried and preserved floral products, and value-added processing such as essential oils and
floral extracts. These adaptations have helped growers reduce waste, maintain
profitability, and meet evolving consumer demands in a rapidly changing market.

6. Floral Waste Management- To tackle floral waste, the floriculture industry has
embraced innovative waste management strategies including composting discarded
flowers to produce organic fertilizers, repurposing waste for biogas production, and
extracting essential oils for perfume, floral paper, floral dyes, eco-friendly packaging, and
cosmetics. These approaches not only reduce environmental impact but also create new
revenue streams, ensuring long-term resilience for flower growers and related businesses.
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Some popular flower industries and related business

Job Opportunities and Future Growth
As the world recovers from the pandemic, the floral industry is witnessing a strong
resurgence, opening up new job opportunities across various sectors:

E-Commerce and Floristry- The rapid expansion of online flower retail has created
demand for digital marketers, floral designers, and logistics professionals. As we show
previously in this article, many online platforms are building their infrastructure of flower
retail markets and increasing the demand of consumers.

Greenhouse and Sustainable Framing- The shift towards sustainable and
technologically advanced greenhouses has led to job openings in farm management, and
biotechnology. Rose, Gerbera, Carnation, and some highly perishable crops are grown in
greenhouses for their better production which are getting high economic returns in the
market. Greenhouse technology wants skilled laborers resulting in job opportunities.
Event and Wedding Planning- With large-scale events making a comeback, florists and
floral decorators are once again in high demand. In metro cities and urban areas, flower
demand increases day by day during wedding and large event times. In high-quality
hotels demand for flowers is raised around the year for decoration purposes.

Export Markets- Global trade in flowers and ornamental plants is rebounding, offering
opportunities in international marketing and distribution. Here we mention some
governmental and non-governmental agencies that give global flower trade platforms to
the farmers of florists for export and import.

s .
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Where Nature Blossoms...
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BLACK TULIP FLOWERS
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Conclusion

The Pandemic tested the floriculture industry’s resilience, but it also paved the way for
innovation and growth. By embracing digital transformation, sustainability, and
diversification, the sector has not only survived but is now thriving. As consumer interest in
flowers and greenery continues to rise, the future of floriculture looks bright, promising new
opportunities for businesses and job seekers alike. The industry’s journey from crisis to
recovery serves as a testament to its enduring beauty and adaptability in the face of
challenges.
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